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Thefrontier of finishes
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Clothed in ceramic
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the new ceramic finishes collection
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Bahlara

Bahlara.La discontinuita

diunsistemadiarredo

Bahlara. The discontinuity

of a furnishing system

Ballard & unnotomercatostoricodi
Palermo, il piti antico tra i mercati
dellacittachedeveilsuonomeaBahla-
ra, il villaggio sortodall’aggregazione
delle maestranze arabe che,a cavallo
tra il XII e il XIIT secolo, lavoravano
alla costruzione della cattedrale di
Monreale. Oggi il mercato sipresenta
come un ammasso di bancarelle as-
siepatel’'unasull’altraeconlastrada
invasadalle cassettedilegnochecon-
tengonoiprodotti.

Cosa c’entri questo mercato con
l'omonima collezione di arredi per
1'ufficio lanciata da Faram 1957 lo
spieganobenele parole del progettista
Egidio Panzera pubblicate sul catalo-
gocartonatoche presentalaserie: “I
processi aziendali, lavorativi, la ra-
zionalita produttiva, la progettazione
creativadevono confrontarsiconun
nuovo ‘disordine’. Questo nuovo mo-
dello ci conduce a riconsiderare una
tipologiaarcaica direlazioni e spazi:
il mercato, come luogo di scambio
economico, culturaleed’idee.”

Individuataladiscontinuiti come
unnuovo contenuto semantico appli-
catoal mondodell’ufficio, 1a collezio-
neBahlararisultaliberadiespander-
si, contrarsi, riconfigurarsi e adat-
tarsianuove esigenze organizzative,
mutuando dalla semplicita disposi-
tivadeibanchidel mercatoquell’este-
ticaspontaneae funzionale, presente
nellamemoria collettiva.

Ballard is a famous historic market
in Palermo, the oldest market in the
citythat takesitsname from Bahlara,
avillagethatemerged from the aggre-
gation of Arab craftsmenworkingon
thebuilding of the cathedral of Mon-
reale between the12th and 13th cen-
turies. Today the market appears as
amass of stalls stacked one on top of
the otherwith the street overflowing
with wooden boxes filled with prod-
ucts.

What thismarkethas todowith the
collection of furniture that carries
the same name launched by Faram
1957 isexplained well in the words of
thedesigner Egidio Panzerapublished
in the hardback catalogue that pre-
sentstheseries: “Business processes,
working, the production rationality,
creativedesign havetoaddressanew
“disorder”. This new model led us to
reconsideranarchaic typology of re-
lationships and spaces: the market,
asa place for economic, culturaland
ideas exchange”.

Identifying discontinuity as new
semantic content applied to the world
of the office, the Bahlara collectionis
free toexpand, contract, reconfigure
and adapt tonew aestheticand organ-
isational demands, borrowing from
the simple system of market stallsthe
spontaneousaesthetics and function-
ality that resides in the collective
memory.




